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Learning Objectives

LearningObjectives

This course is designed to provide basic knowledge of Management. The
objective of learning this program is to enable the students to study how toconduct the
eventswith thehelp of principlesof managemenandto enrichthepracticaknowledge

in Management.
. Programmingeventsin sucha way thatoperationalinformationis transferred.
. Formattingthe baseof mayroutine activities in operationaManagement.

. Providinga basisfor serviceassurance,eportingandserviceimprove.

LearningQutcomes

After successfutompletionof this course studentsareableto

. Understandinghe field of eventmanagement.

. Comprehenapportunitiesand challengef advertisingsector.
. Prepargorimaryevents.

. Understandapplying of relatedskills of differentevents.

. Examinethe scopefor making different eventsconductingfutureevents.




REPORT

™ Departmentof Commerceorganizeda value addedcourseCourseon 3(YH QW
0 D Q D JH Radd @ B.¢om(general)students.

™ Theobjectiveof learningthis programmeo enablehe studentgo studythe

managemerdandto enrichthe practicalknowledgein Eventmanagement.

™ This programis conductedbefore the commencemenbf classes.

™ This courseis conductedrom 23-11-2020 to 13-03-2021 (40 hours)

™ Thedurationof theclassis for one hour (8.30 a.mto 9.30 a.m).
™ 33 studentgarticipatedin this valueaddedcourse.

™ Coursematerialwas providedto everyregisteredparticipant.

™ Duringthe course3 testswasconductedandevaluated.

™ ParticipationCertificates were issuedto the participants

In this course 33 students from Ill B.Com(general) are participated. The resource p
for this course Smt.B.Nirmala and other faculty member Smt.K.Mary Ratna Kumatri.

2SO




Permission Letter

Date 20-11-2020

Station : Eluru.

To,
The Principal
Sir C.R.Reddy College for Women

Eluru

Subject: Request to grant permission to arrange a value added course on

“Event management” - regarding.

This is to bring to your kind notice that, Department of Commerce is
planning to arrange a value added course on “Event management” for III
B.com ( general) Students. This is a 40 days program conducted from 23-11-
2020. This program is conducted before the commencement of regular class
work. The duration of the course is 40 days. The duration of the class is for one
hour (8.30 a.m to 9.30 a.m) on college working days. In this context, we request
you to grant permission to conduct the this program for III B.com (general)

students in seminar hall from 23-11-2020.
Thanking You madam
Yours Faithfully,

s/ m,%—_,a

HOD DEPT OF COMMERCE




BROCHURE

Start Date : 23-11-2020 End Date : 13-03-2021

Duration :40 Days

Time : 8:30 PM to 9:30PM

Venue : Seminar hall

Faculty Information
Smt. B.Nirmala, M.com
Smt. K.Mary Ratna Kumari, M.Com

Instructions to Students
—>70% COURSE ATTENDANCE IS COMPULSORY TO GET
THE CERTIFICATE

—>STUDENTS WHO WILL GET 40% MARKS IN THE
EXAMINATION ARE ELIGIBLE TO GET THE
CERTIFICATE

Smt B.Nirmala, M.Com

Course Coordinator
Ph.no: 9948533190

(Estd : 1987)

SIR C RREDDY COLLEGE FOR WOMEN

(Affiliated to ADIKAVI NANNAYA UNIVERSITY, Rajamahendravaram)
Vatluru, Eluru - 534007

Vatucladded{Courselon]
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Notice to Staff and Students

Date:Z§-11-2020.

NOTICE

This is to inform that Department of Commerce is going to conduct a

value added course on “Event management” from 23-11-2020. This

program is conducted before the commencement of the regular class work.

The duration of the course is 40 days. The duration of the class is for one hour

(8.30 a.m to 9.30 a.m) on college working days.

Students are requested to apply for this program till 22-11-2020. Those
who are interested to join the above Course are here by informed to contact

the HOD of Commerce and register the course.
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Inaugural function

Date: ¢3-11-2020.

NOTICE

This is to inform that Department of Commerce is going to conduct an

[naugural function for value added course on “Event management” on

23-11-2020 at 8.30 pm. All staff and Students are requested to attend the

function and make it a big success.
M C[Q——_‘, €
HOD

DEPT OF COMMERCE




SIRC.R.REDDYCOLLEGEFORWOMEN, ELURU

(Affiliated to AdikaviNannayaJniversity,Rajahmahendravaram)VatluRost),
Pedapadiandal,WestGodavariDist (AP)

You are cordially invited to inaugurate

VALUE ADDED COURSE
on
EVENT MANAGEMENT

Chief Guest :SriPaladugu Sri Rangam Correspondent,
Sir C R ReddyCollegefor Women,Eluru

Guest ofhonor :Smt P. Sailaja Principal,
Sir C R ReddyCollegefor Women, Eluru

Programme Coordinator: Smt B. Nirmala Lecturer,
Sir C R ReddyCollegefor Women,Eluru

Date:23-11-2020 Venue: SeminarHall
Time:8.30amto 9.30am
Organizedby
Department of Commerce
SIRC.R.REDDY COLLEGE FORWOMEN, ELURU.




SIR C REDDY COLLEGE FOR WOMEN, ELURU.
DEPARTMENT OF Coenmexce

VALUE ADDED COURSE
ENROLMENT FORM

Roll Number . JER a5+ :
Name of the Student ~ : (P‘(a-t‘ﬁ‘ POH" swavna Deeprka
Father’s Name : ’PraH:\PaH Maltikhay3una Yao
Dateof Bty - oF-0%-200|
Phone Number { . €2322qLF%9S
Permanent Agfdress . Y62 \alkunta ks hon

Puvam, L«akula(’hdd (MD)
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SIR C REDDY COLLEGE FOR WOMEN, ELURU.
DEPARTMENT OF Comenenc@ -
VALUE ADDED COURSE

ENROLMENT FORM

Roll Number .. k%80 5%

Name of the Student ‘T{r\a{’u kul‘l‘f“ Na\[tf(!
. Thotu Kl urs TEha ¥20

Father’s Name

Date of Birth ¢ : 30'66{(0(0(’7"

Phone Number, . qq9sqUo 2037

Permanent /’x‘édress t 3312 Rillanapalle kR bt
' 52 (1

T. N

Signatufe’/of the Student
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SIR C REDDY COLLEGE FOR WOMEN, ELURU.
DEPARTMENT OF Coenen erice.
VALUE ADDED COURSE

~ ENROLMENT FORM
Roll Number . | &K O? Cf 3 ’ /gq,sm? a
Name of the Student : "I U mular S wena b\m‘%&
Father’s Name : Tueula IIL‘(‘LSMCL
Date of Birth | | = >s5[66 ‘ 200|
Phone Number : : B2 ‘5_6:]—05‘)L{

Permanent Adcirgess B e B Ko\\_tamPa ( U
'PeoQa\(eﬂ | (MD)
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TIME TABLE

Syllabus | Nameofthe Month Working Days Hours
Lecturer
K. MaryRatna
Kumari NOVEMBER 23,25,27,28,&30 05
UNIT-1
BNIRMALA | DECEMBER| g 10 19 51 23 24,826 | 07
B.NIRMALA JANUARY 18,20,22,23,25&27 06
UNIT-IE MaryRatna
Kumari FEBRUARY 56.8,10,12.13&15 07
UNIT-III K.MaryRatna 03
Kumari FEBRUARY 17,19,20
B.NIRMALA FEBRUARY
22,24 02
PracticaHours February | 26 & 27 02
March 1,3,5,6,8,10,12,&13 08
Theory Hours 30
Practical Hours 10
Total 40
o —~2

SIGNATURE




Course Structure

Curriculum for Value Added Course

Medium: English
Duration:40days (23- 11- 2020to 13- 0322021)
Time: 8.30pmto 9.30am

On

S(YHQW ODQDJHPHQW”’
Eligibility: 11l B.Com (general) Students

Z
o

Topic

Hours

Concepif Events

Typesof Events

CorporateHospitality

BusinessaandGovernmeniMeets

CorporateEventPackages

H.R Management

Typesof OutdoorEvents

Logistics

Ol NoO|O|RWINFLPITW

Risk Management

=
o

HealthandsafetyMarketing

=
=

CelebrityEvents

=
N

NationalFestivals

=
w

Liasionwith Agents

H
N

ContractNegotiations

=
(&)

Liasionwith governmenDepartments

NINIDNINIDNIDNDNDNDNDNDDNDDNDNDNDDN

Total Theory/Lecture Hours

30 Hrs

Total Practical Hours

10 Hrs

Total Hours

40 Hrs




SYLLABUS

EVENT MANAGEMENT

Coursecode: 05

Duration : 40 hrs TeachingHours:30 hrs
Credits : 4 PracticalHours: 10 hrs
UNIT I EVENT CONCEPT 10Hours

Corporate Events and Customers needl{ges of Events Corporate
Hospitality- Exhibition - Trade Fairs Conferences Business and Government

Meets- CorporateEvent PackagesMenuSelection Customization.

UNIT -1l OUTDOOR EVENTS. 10 Hours
Logistics- Types of Outdoor EventsRisk ManagementHealth and
safety Marketing and Sponsorship, HR Management, Programming and

Entertainment.

UNIT -1l CELEBRITY EVENTS. 10Hours

Launches, Fashion shows, National Festivals and High Profile Charity

Events- Liasionwith Agents,ContractNegotiationsClient Briefings,Celebrity

Wish list andExpectations Liasioningwith GovernmenDepartments.




Study Material

UNIT =l

EVENT CONCEPT

Introduction

Events are happenings, often used to suggest that what happened was on an
scale,Memorableetc. Most of us participatedn events butmanagingthe eventsare the
difficult task to achieve its objective. Event management involves planning, orgp@iad
execution of live events, which could include a brand/products launch, an exhibition, a ¢
or even a conference.lt is basically an extendedform of advertisementthough more

interactive As aseparatéendustryit is projected tayrowat 30 Y%perannum.
The historical developmentof events

Events, in the form of organised acts and performances, have their origins in anc
history. Events and festivals are well documented in the historical pbatate the fall of
the Western Roman Empir@d 476). They have an important function within society,
providing participants with the opportunity to assert their identities and to share rituals
celebrationswith other people. Traditionally, special religious holy days have been
celebrated, forxample, Christmas and Easter. Sovereign rulers and other leaders have ¢
organisedeventsas a way of controllingthe public, aswas especially the case ithe
seventeenth aneighttenthcenturies.

In modern society, it may be arguedthat traditional religious and national
festivals are no longer viewed as the key focus for community celebrations. Modern wes
society instead tends to create events which celebrate individual milestones, annivers

andachievementSBirthdayparties weddingcelebationsandhousewarmingpartiesareall
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ways in which we get together. These days, events are considered to make a key contrik
to the cultural and economic development of the countries that hold thentsEaa have a
major impact on the development of cultural tourism in the host communities. A festival
be defined as a gathering of a community or an event which is centered on some them
held annually or less frequently for a limited period ofetirilistorical and cultural themes
are now often used to develop annual events to attract visitors and create cultural imag
the host cities by holding festivals in community settings. Increasingly, larger events
festivals are not specifically desigd to address the social and cultural needs of any ¢
particular group but instead are often developed because of the economic benefits the)
hopefully bring, primarily through tourism. Such festivals attract increasimgbers of
local, regional andnternational visitors and thus may help to develop links with the glob
community.

Festivals and celebrations in local communities have generally been accepte
recognisedas making an important contribution to society. These localfestivals create
entertainmentfor residentsand visitors, but also contributeto a senseof community,
building bridges betweendiverse community groupsand giving them anopportunity to

cometogether anaelebratdaheir historyandtheplace

Event Management involvesuslying the intricacies of the brand, identifying tf
target audience,devising the event concept, planning the logistics and coordinating the
technical aspectsbefore actually executing the modalities of the proposedevent. Event
managementas a subject has attracted considerableattention of several public relation
professionals,due to its being a powerful tool for communicatingto the target publics.
Undoubtedly,eventsoffer a direct and quick exposureto the intendedaudiences.Today,
special events are an important activity as the event reach out to several people and p¢
satisfy the desire of most of the people to participate in the event, who have quite
objectives to obtain like the special benefits offered to the visitors, to enjoy some
entertainment,to gather some stimulation, to socialize, and also to become more

knowledgeableon subjects,etc. To organizersalsoit is a specially createdfor unto share
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information,showcasechievementsndproducts,andevento expresgratitudeto the
S X E Qdr khgixsupports.

Variety of Events

Pj Bandcontests

Pj SportingCompetitions;Tournamentanddisplays
Pj Carnivals

Pj Art displays

Pj Festivals

Pj Fireworkdisplays

Pj Trainingdays

Pj Environmentabays

Pj Fetes

Pj Wargames

Pj Civic galas

Pj Air displays

Pj Celebrityappearances
Pj Highlandgames

Pj Agriculturalshows

Pj Sponsoredvalks

Pj Opendays

Pj Dog shows

Pj Gardendisplays

Pj Roundthe-world races
Pj Pageants

Pj Opendays




Pj Theatricalperformances
Pj Caravarrallies

Pj Naturetours

Pj Boattrips

P] Motoringrallies

Pj Historictours

Pj Royaltournaments
Pj Museumdisplays

Pj Streetparties

Pj Careerexhibitions
Pj Garderparties

Pj Musicfestivals

Pj Carbootsales

Pj Marathons

Pj Parades

Pj Educationakeminars

Pj Townshows

Classification of Events

The event industry segment can be divided in to several key sub segments that
corporate events, competitions and decorations, cultural events, sports events, festiv
celebrations, personal and social events. Classification of events can be done on the

sizeandtype as showin thefollowing selections

Mega events
Regional events

Major events

nclt
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Sporting

EntertainmenArts andculture
CommerciaimarketingandPromotionaEvents
Guttingand exhibition

Festivals

Family

Fundraising

Miscellaneougvents
Aspectsof eventmanagement

Planning, organizing and hosting an event can be a very complex process, requiring
managers to control all the creative, technical and logistical elements. Here are some
duties and actions they must undertéitesuccessfuévent management:
IComingup with aworkableconcepfor thetheevent
iGettinginsurance
iSelectingandbookingavenue
iDesigningthefloor planfor boothsandotherfacilities
IComplyingwith healthandsafetystandards
iContactingandnegotiatingservicerateswith variousvendors
Hinviting speakerandentertainers

TArrangingtransportatiomndaccommodatiofor guests

Corporate Hospitality

Corporate Hospitality is defined as any entertainmentevent organizedby a
company for its staff or clients or stakeholders, in such a way that complete expenses a
by the company itself. It is aimed at strengtignrelationships with clients, motivating tIJ
staff and gaining confidenceof stakeholders Events maybe Horse races, Tour packages,

ConcertsRugbymatchestc.
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Companies which provide corporate hospitality are also sometimes called as Col
Event Planners.Corporate hospitality has good appealand is generally aimed at certain

individuals rathethana company.

SuccessfuExhibition Planning
Planning a sucasful exhibition can be overwhelming and exhausting. Given
many things you need to consider, the entire process of exhibition planning should, i

begin months before the event. Exhibitions provide a unique marketing opportunity for

por:

the

leal

companies because thesepgrson events offer the opportunity to attract passing visitors while

simultaneously reaching large segments of their target audience. People attend exk
because they think these shows have something of value, and s@ihenest be a massiv

SUcCcCess.

How to Plan an Exhibition

If you're working on an upcomingtrade show or an art exhibition, you can ensurethat
your exhibition is a success with careful planning anacution. From choosing the righ
venue to designing yw booth to promoting your presence at the event, exhibition planning

bedaunting putthebenefitsof asuccessful anthemorableeventfar outweighthecosts.

Planning a Trade Show Exhibition
Trade show exhibitions are crucial for companies since they present an opportul
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reach a new market and gain an edge over competitors. If you want to plan a successful tr

showexhibition,ensure you:
Offer your guests signp incentives
Ensureyou haveuniquebranding
Find outwhich of your competitorswill bepresentttheexhibition
Create attainable goals that you want to achieve from the event
Developa strongvisual concept foryour exhibitionstand

Decidewhich of yourproducts yowould like to showcase




Makesureyour staffarefamiliar with theproducts

Planning an Art Exhibition
An exhibition is more than just a display of artworksjt's an opportunity to share a
specific message or point wiew with the world. In order to create a successful exhibition,

importantto havea strong concephattiesall of thepiecesogether.

it's

The concept should be something that will engage audiences and make them want to

the exhibition. Next, you need to choose an event space that is appropriate for the
exhibition you are planning. From the perspective of venue management, it should b
enough to accommodate the number of works on display, and it shouldhaésgdod lighting
and ventilation. Finally, you need to market the exhibition effectively. You should create
catching postersand flyers, and promote the exhibition through social media and other
channels.
Corporate Event Packages

Planning an event can be tedious, corporate events are even more sthessfybur
average event. A corporate event of the leagae has to be planned carefully, many thir
could possibly go wrong that may ruin the event. Every tiny detail has tddvessed for a
successful corporate event. A corporate event requires a proper planning and executio
professionals.Hiring a corporateevent planner can make your event a spectacularone.
Looking forward to corporate event planner in Bangalore? You can now hire best cor
event planner without much hassle. The professionals do take care of all from planni
venue, catering and much more. With the help of corporate planners in ddr\c \R X

haveto worry aboutanything.Getto knowthe corporateeventorganizergpricegivenbelow.
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UNIT -1I
OUTDOOR EVENTS

Outdoor event means an event held at a location gerly without a permanén
structure and may include organized sports games, home tours, auctions, picnics, cong
shows fairs, or anysimilar, LQIUHTXHQ Weveh K RUWiWHUP

Different Typesof Event Management

a. Thespeakemelcomesriewersto their channel EnvisionLotus.

b. TheyintroducethemselvessObraraanevent manager.

c. Thevideodiscussethethreemaintypesof eventspublic, private,andcorporate.

d. Private eventsinclude weddings,anniversariesbaby showers,etc., with no work
relationshipnvolved.

e. Businessventspromotea businesandcanincludeproductlaunche®r conferences.

f. Public eventsinvolve ordinary peopleand can rangefrom concertsto sporting eventsto
festivalslike Holi or Kumbha Melain India.

g. Understandinghesecategoriess importantfor understandingheeventindustry.

h. Viewersareencouragedbo follow thechannefor moreinformationon eventsan Englishand
Hindi.

I. Socialmedialinks areprovidedin thedescriptionbox belowthevideo.

j. Viewersare askedo like, shareand subscribe tthe channeffor future updates on new

videos.

H.R MANAGEMENT

Human resources management in event and conference planningingairtant
team that both protects the company legally and supports the hiring and management
members. The HR department ensures safety steps are taken, hours are regulated,

limitations areconsideredandstaffingneedsaremet.
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Event Risk Management

Risk management is an active effort to reduce and eliminate risks associated V
event, and to take steps to prepare in case those risks occur. For events, risks can
equipment/techfailure, medical emergencies, security incidents, crowd marnagerssues,
and more.
What is arisk assessment foan event?

A risk assessment for an event is the act of identifying potential hazards ang
that could occur at some point during the event process. It is a dedicated effort focu
potential riskdo enableplannergo betterprepare.

There are four significant classifications of event risk based on the risk: Opport
Risk, Risk of Uncertainty, Risk of Hazards, and Operational Risk. Such risks arise ¢
internal system breakdown, technicaluiss, external factors, managerial problems, hur

errors or informatiorgap.

Logisticsin Events

Logistics is a fundamental element for the success of an event. It is responsik
providing support throughoutits preparationand during its execution. He intervenesin
different stages of the development and planning of the event so that everything works
gear. In this article we will talk about the importance of logistics in events. When we re
event logistics, we are referring to a specidhigt encompasses everything from storage
material preparation and efficient transportation of both people and goods. All this, to a
the success of the event. In this sense, there are certain things that must be conside

analyzesome of them

One of the main areas of application of logistics has to do with storage spaces.

sector such as events, in which large amounts of materials are handled, it is necessary
an organized warehouse where an exhaustive control of the stock caad.bé Is very
important to know the traceability of all materials, which includes, not only its availability
also a quality control of its state to know if it is necessary to take certain actions st

substitutionsor repairs.
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The storage of goods of the eventevent logistics
Freight transport

The transport of goods is one of the main tasks included in logistics. For the tra

1SPC

to be carried out properly, it is essential to carry out a good and detailed planning in whigh bc

the own production times and the times of the suppliers are considered, since this wil
untimelydeliveryproblems.
Good logistics at events should beented towards optimizing transport, valuing thg

options with greater flexibility and that allow us a greater capacity to adapt to the conti
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changes and unforeseen events that we face at events. In addition, you must bet on frans

that carbeecological, suclashybrid andelectricvehicles.

Another important issue in logistics is the correct preparation of materials to prevent
from being damaged during transport. Just as necessary is the correct marking of the
avoid confusioratthetime of deliveryandthus facilitateagility in assembly.

Another aspect that must be considered regarding transport is the need to ensure
unloadingmaterials anticipatingpossibledifficulties suchasaccessandlimited hours.

For its correct operation, transport logistics needs a detailed schedule. This will
knowing in detail what must be always done, as well as having a clear calculation of the

for eachtask and a&learvision of deadlines anthsksto be fulfilled.

Transportation of people

This also implies planning to guarantee the availabilityaofommodation andhe
transport of the teams. When choosing accommodation for the staff, we must look at
such as proximity or good connection with the evemtcsp to avoid unnecessary additior
transport and greater comfort for the workers involved in the event. In addition, with a g
such as the reduction of transport to the event space, we also contribute to a reductio
carbon footprint.

Regarding transport for the team, we will always bet on less polluting transport st
public transport (train, for example) and in the case of having to use vehicles, ecol

alternatives (electrior hybrid) will bechosen.
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In accordance with the event logistics to be adequate, planning, monitoring, evaluatic
and control of compliancewith the objectivesof eachparticulareventis necessaryThis is
what will allow identifying the steps to follow, as well as paying attention and correcting

possibledeviationsthatmayoccurin the future.




UNIT =l
CELEBRITY EVENTS

Launches
Product launch management is the process of coordindtisgaegic efforts needec

for a successful market release. Product launch strategies differ by company and indus

someof the commorcomponentsnclude:

Building themarketing advertisingandPR campaigngo supporithelaunch.

Creatingsalescollateralfor the product.

Trainingsalesrepsandcustomesuccessgents.

Timing the releasdo capitalizeon externalfactorsthat might bolsterattentionandinterestin

theproduct launch(For examplejndustryeventstheholidayseasonetc.).

Product Launch Management
In mostlargerorganizationsproductmarketingwill leadthe productlauncheffort.
So, the product marketing team needs to work closely with the product mana;

coordinate the details. Since many of the supporting taskpmduct launch typically falls

try,

yer

under product marketing. Often, the product marketing manager plays a key role in prodt

launch management.

..In - many smaller companies, the product team will own responsibility for product launcl

management.
...However, may teams across the company also share responsibility for making a pr|
launch successful. In this sense, the product launch management team can consist o
rangeof playersjncluding
As the launch nears, the stakeholder overseavig H O D Ke@QKtidt AaétsFwith
representatives from these teams. The product launch leader keeps everyone on sche
each member knowikeir rolein supporting asuccessful market release.
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Contract Negotiations
Contract negotiation is the process of coming to an agreement on a set of

binding terms (here, we'll focus on negotiation between two companies). When two com
negotiate,both parties seek to obtain favorable terms and minimize financial, legd and
operational risk.
Liasion Contact

The point of contact at enterprises during major events, such as emergency situal
leadership changes, like the appointment of a new CEO. They are also the primary peoj
communicatenformationabouttheseeventdor promotionalandbrandperceptiomurposes.

Although liaisons are characteristic of the French language, they do not occur
every circumstance in which a word ending in an unpronounced consonant is followe
word beginningwith a vowel sound. There are, in fact, three types of liaisdaigator,

facultative and intedite.

Budgeting

7TKH EXGJHWLQJ IRU IDVKLRQ VKRZ LV EDVHG
commitments by the management, and creative ideas that dealoplhe budget is prepare
one year inadvance for a stonth period. Itis always advisableto have a checklist of
expense items to make the budget more realistic. If the response to the show is favc
VRPHWLPHWVDRAWHA WKRZYV DUH SODQQHG GXH WR SRW
proposed shows, leading to an upward revision of the budget. The major expenses
fashion show are the payment to models, venue and the digital audiod&adsetups. The
other expenses include those related to advertising, photographers etc. Sometimes,
sponsors may be willing to pay some expenses as part of their company promotions. To
the expenses of a fashion show, sponsorship from congpagladed to the fashion industry

advisable.
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Selectionof the Location

The selection of the location and venue is a very important factor to be considere

while preparing for fashion shows. The location dtdne a familiar one with easy access frg
various city locations. It may be an indoor or outdoor event depending on the season, (
appropriateness to the design collection etc. Outdoor shows are encouraged during the
or nonrainy seasons, wheas indoors are recommended during the winter or rainy sea
Similarly, if the collection is related to lingerie wear or beachwear, then the show c

conducted at beachresort.

FashionShow

A fashion show may be carried out within a store oridatsf the store. Both location

m
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have their own merits and demerits-siore fashion shows are conducted inside the store,

bringing customers closer to the merchandise, and consequently, they have a better vie
clothes and sometimes can touch agel them. Customers can make immediate purchas
they like the items. However, this may require additional salespeople on that particular
handle the expected influx of customers. Additionallystore shows may disrupt the sales
other departrants, if proper space is not provided. Conducting a fashion show in the ey
can be advantageous foa specialty storeas it would not disturb WK H Géasand is
convenient for customers wheork duringthe day.

Out-of-the-store fashion shows are held in hotel ballrooms, auditoriums, theatres,
country clubs etc. The size of the spacefor the fashion show dependson the expected
audience. The selection of the location should be done carefully, considering facilitie
lighting, a green room fornanging clothes and doing makeup for the participating models
It is essential to create a walkway or ramp so that viewers can see the fashion clearly, g
this canbe expensive.

Factors of the Shows
Thefollowing factorsareconsideredsfashionsshows:
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1. Timing of the Show

The timing isanother crucialfactor in attracting a goodudience.lt includes the
month of the year, the week of the month, the day of the week and the time of the day
should be considergtdoughtfullyfor all the fashiorshows.

The decision to choose the best time of the year should correspond with the

whi

arriv

of new merchandise in the store. The show should be arranged well in advance befpre

customers make thgiurchases somewhere else. Normally, fashion shows are conducted
on seasons like fall/winter, summer/autumn, or on special events and festivals liki-b:
school,ChristmasNew Year, Easter etc.

The timing of day for the show may depend on thgatcustomers. For example, f

working professionals, the show may be scheduled after work hours, whereas-feorkony

mothers, it may be set before 2:00 pm. A designer show may be scheduled for late rjfrni
n

followed by a luncheon. Special fashion wlsp those accompanied with a trade fair

exhibition,maybe conductedn theeveningby 8:00pm.

2. Selectionof Models
Models are the individuals who wear the fashion merchandise presented

audience. Appropriate selection of models is necessary for the success of a fashion sh
attributes of a model, such as walking style, hand placement, posture, attitudes, comy
expression of the face, and hairstyle, should be suitable for theupar style or design of the
merchandise Other attributes like self-confidenceand a positive attitude should also be
evaluated before selecting a model. Models should be able to wear clothes from the in
and fit into more than one size. They shibtake care of the clothes by keeping them cle
neat,and properlyprotectedrom anydamage.
3. DesignCollections

The collections which are going to be presented in the fashion show should be cl

well in advance for missing looks, defects, workmanship etc. The selected size should f

bas
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of the models. A list of the merchandise should be made, and the selected one should gppe

theshowaudienceThis listmaybeused tgpreparehe commentaryor theshow.




4. Selectionof the Setor Stage Design

The stage design should be made according to the theme of the fashion show.

should be attractive and should not subdue the merchandise being shown. Silerabons
for lighting, such as the type, level, place and colour, are also very importaninddo
lighting can create glare, while dull lighting might lead to poor visibility. The backdrop of

stagemaybedisplayedwith the name(s) athestoreor designeior sponsors.

5. Selectionof Music

Music plays a psychological role in the mind of the audience at the show. It

the

ma

evoke emotions and help establish a connection between the customers and the merghan

The selected music should be familiar Battcustomers can identify with it and feel a part
the event. The sound should also be mild enoughto not disrupt the commentaryof the
customers. The selection of rhythm may depend on the design collection or theme of the
If the merchandise collection is classical, classical music can be used, while for the
fashion, western music may be more suitable. Special music can be sourced from
collections,and sometimes @ewtapeis preparedgspecificallyfor thefashon show.

6. Preparation of Commentary

Commentary for a fashion show is necessary for various reasons, but its

of

» shi

late

/aric

ma

purpose is to inform the audience about the details of the merchandise being shown. 1

commentary should begin with a welcome note and aadattion to the theme of the shov
generating anticipation and enthusiasm among the audience. When describing each co:s
should highlight the relation of the costume to the theme and attractively point out the fe
of the merchandise. The commant captures the attention of the audience, allowing ther
concentratenore onthedisplayedmerchandise.
7. Other Factors

There are some other factors to consider while organising a fashion show,
include seating arrangements for the audience; photography; invitations to regular cusi

industryprofessionaletc; bookingof seats in advance; securignd hospitality.
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NOTICE - 1.

DATE 23 -19_— 2020

This is to inform you that department of commerce has
going to conduct exam for event management with reference to
value added course for Il b.com (general) students on 24-11-2020.

Therefore all the students should attend the exam with
out fail.
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TEST +1-QUESTION PAPER

DATE: 24-12-2020

1. Eventscanbeclassifiedonthebasisof their ?

Size, typeandcontext
Location

Budget

Chiefguest

o w2>

. Eventmanagemenis considerone of the strategic?
Entertainmensector
Messageleliver
Marketingandcommunicatiortool
Funfactor

Oo0w>

. Notifying local residentsand businesse®f traffic plansis a partof ?
Traffic management

Venuemanagement

Audiencemanagement

Stake K R O Grildaevhent

OO0 w> .,

.Who ensureshattheteamsticksto thebudgetof theevent?
Eventplanner
Eventcoordinator
Eventassistance
Noneof the above

S0 w> o

5. Liaisonagreemenis ?

A. Rules and regulationsof the event

B. Contractbetweenthe clientsandagents
C. Eventplansanddetails

D. List of activities




6. Which amongthe following is notaneventplanningtool ?
A. Maps

B. Creativebrief

C. Models

D. Runsheet

7. WhatdoesGanttchartillustrates?
A. Projectschedule

B. Mediaplan

C. List of volunteers

D. List of vendors

8. BreakevenpointsMeans?
A. Totalrevenuesqualsthetotal expenses
B. Revenues morethancost
C. Revenudessthancost
D. Noneofthese

9. Mishapsis anevent?
A. Eventplanning

B. Eventinsurance

C. Liaisonagreement
D. Traffic management

[EN
o

. Which of the following is not a type of eventimpacts ?
Socialimpact
Economicalmpact

. Physicaimpact

Environmentaimpact

OO0 w»
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EVENT MANAGEMENT
QUESTION PAPER

DATE: 24-12-2020

1.Events can be classified on the basis of their (/A/)

A. Size , type and context /
B. Location

C. Budget

D. Chief guest

2.Event management is consider one of the strategic/(/C)
A. Entertainment sector b

B. Message deliver

C. Marketing and communication tool

D. Fun factor

3.Notifying local residents and businesses of traffic plansis a WG‘((/A)

)
A. Traffic management

B. Venue management

C. Audience management

D. Stake holder’s management

s

4.Who ensures that the team sticks to the budget of the ev/ent? (A)
A. Event planner g

B. Event coordinator

C. Event assistance

D. None of the above

5.Liaison agreement is ( )

A. Rules and regulatiors of the event

B. Contract between the clients and agents
C. Event plans and details

D. List of activities

0




6.Which among the following is not an event planning tool ([3)
A. Maps

B. Creative brief

C. Models

D. Run sheet

7.What does Gantt chart illustratek/s:LB-)/"/
A. Project schedule
B. Media plan
C. List of volunteers
D. List of vendors
// -4
8.Break even points Meary(f% )
A. Total revenues equals the total expenses
B. Revenue is more than cost
C. Revenue less than cost
D. None of these

9.Mishaps is an event’/(g )
ML 7
A. Event planning
B. Event insurance
C. Liaison agreement
D. Traffic management
10.Which of the following is not a type of event impaqjcs(C,)
A. Social impact : Z
B. Economical impact
C. Physical impact
D. Environmental impact

A




Exam Notice 2

Date 12-02-2021

This is to inform you that department of commerce has going to

conduct exam for event management with reference to value added course for
III b.com (general) students on 13-02-2021

Therefore all the students should attend the exam with out fail.

Type of Exam : MCQs (Multiple Choice Questions)

Max. Marks : 10 marks
G,

Time : 10 Mins
HOD

DEPT OF COMMERCE




TEST +2-QUESTION PAPER

DATE : 13-02-2021

1. Full form of VR and AR is ?
A. Visualreality, Augmentedeality

B. Virtual reality, Augmentedreality
C. Visible reality, Aerial reality
D. Noneofthese

2.Whichof thesds notan eventmnanagementompany?
A.WOW Events

B. Avian we

C. Wiz craft

D. 360Degrees

3.Mostimportantskill for Eventindustry?
E. Organizationaskills

F. Managemenskills

G. Marketing skills

H. All ofthese

4. Whatdo you meanby 3IUHLJKW ™"
A. Venue
B. Decoration
C. Bulk transportation
D. Noneof the above

5. Eventmarketingis ?
A. A Good

B. Tangible

C. A service

D. A Product




6. Whatis the majoroleof accounplanner?

A. Analyzingfeedback
B. creatingongtermrelationshipwith theclient

C. Planningthe event
D. Noneof the above

7. The information thatevent proposalshouldinclude ?
A. Descriptionof the event

B. The proposeceventbudget

C. Venue andacilities offered

D. All ofthese

8. Which departmentandlesseating directionsandrefreshments?
A. Venuedepartment

B. Hospitalitydepartment

C. Programdepartment

D. Equipmentlepartment

9. Thefirst areaof expertisebeforebecominga specialeventconsultantis?
A. Foodandbeverage

B. Cateringsales

C. Conventionservicesnanager

D. Marketingsales

10. Conventioncentereventsareusuallybookedat least?
A. 18 monthsin advance

B. 24monthsin advance

C. 36 monthsin advance

D. Syearsin advance
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EVENT MANAGEMENT
QUESTION PAPER
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16«
4

DATE:13-02-2021

. Full form of VR and AR is () CB> '
. Visual reality, Augmented(peﬁl/ity

. Virtual reality, Augmented reality
. Visible reality, Aerial reality
. None of these

. What do you mean by “freight”? () (')
. Venue

. Decoration /

. Bulk transportation

. None of the above

. Which of these is not an event management company ()(B)
.WOW Events
. Avian we

. Wizcraft

. 360 Degrees

7

. Most important skill for Event industry (y(ﬁ))
. Organisational skills

. Management skills

. Marketing skills

. All of these




5. Event marketing is (@ 19
A. A Good //

B. Tangible

C.A service

D.A Product

6. What is the major role of account planne%B_)

A. Analyizing feedback

B. creating long term relationship with the client
C. Planning the event

D. None of the above

7.The information that event proposals should include 0/69)
A. Description of the event

B. The proposed event budget

C. Venue and facilities offered

D. All of these

8. Which department handles seating, directions and refreshment&@fp)
A. Venue department

B. Hospitality department

C. Program department

D. Equipment department

9. The first area of expertuse before becoming a special event
consultant is () ) ¢

A. Food and béverage

B. Catering sales

C. Conventions services manager

D. Marketing sales

A. 18 months in advance
B. 24months in advance
C. 36 months in advance
D. 5 years in advance

/
/
10. Convention centre events are usually booked atleaf/({’@




NOTICE - 3

DATE 01-03-2021

This is to inform you that department of commerce has

going to conduct exam for event management with reference to
value added course for lll b.com (general) students on 03 -03-2021

Therefore all the students should attend the exam with

out fail.
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TEST +3

QUESTION PAPER

DATE: 03-03-2021

Whatis the secondstagein the eventplanningprocess?
Planning

Research

Design

Evaluation

ook

2. Inspiring the staffis agoodreflectionof which type of skill ?
a. Negotiating

b. Leadership

c. Projectmanagement

d. Budgeting

. Which of the following is the mostpopulartype of eventsite used?

a.Hotel
b. ConventiorCentre
c. Banquetall

d.Club

4. Sampleof privateeventexpect?
a. Wedding
b. Tradeshow
c.Birthdayevent
d. Kitty parties

5.Whatkind of manageispendsnearlyhalf of their time for networking?
A. Averagemanager

B. Succesfull manager

C. Effectivemanager

D. Deficientmanager




6. Caps,T-shirts,itemsof appeararesomeexampleof ?
A. Promotional products

B. Merchandisingtems

C. BothAandD

D. Noneof the above

7. Which of thefollowing is notapartof On-Sitestage?

a. Registedelegatesindrun A K H®HSV N £
b. Manageanyoff -site functions

c. Reconcileall revenueandinvoices

d. Assignstaff registration, meetingrooms

8. Whensomeonetakeschangesf the eventand motivatesthe peopletomoveforward to
successtheyare VKR Z L Q J «

A. Dictatorship

B. Discipline

C. Initiative

D. Controllingbehavior

9. Which of theseeventsarereferringto the sizeof event?
A. Megaevent
B. Alternativeevent
C. Animator

D. Imagemaker

10. Whattype of eventto helpassertR Q K@Eidstatusor membershignacommunity?
A. Social

B. Emotional
C. Educational
D. Economic
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EVENT MANAGEMENT t/ Ly
7
DATE: 03-03-2021

/

/

QUESTION PAPER

What is the second stage in the event planning process/q/(/j v

. Planning £~
. Research

. Design

. Evaluation

. Inspiring the staff is a good reflection of which type of skillﬁ/@
. Negotiating

. Leadership

. Project management

. Budgeting

Which of the following is the most popular type of event site used

0CH

A Hotel

B.
C.
D.

4.
A.
B.
' €:
D.

5. What kind of manager spends nearly half of their time for
networking () (
Average ager

B.
(&7

A

Convention centre
Banquet hall
Club

Sample of private event expect/()f'(:@
Wedding

Trade show

Birthday event

Kitty parties

Success full manager
Effective manager

D. Efficient manager




6. Caps, T-shirts, items of appears are some examples of () 6(;

~
/

A. Promotional products e
=

B. Merchandising items
C. Both Aand D

D. None of the above

7. Which of the following is not a part of On -Site stage )’/CC>

A. Register deligates and run ‘help desk’

B. Manage any off -site functions

C. Reconcile all revenue and invoices

D. Assign staff registration , meeting rooms

8. When some one takes changes of the event and motivates the
people to move forward to success, they are showing.,,..(}(é)
A. Dictactorship

B. Discipline

C. Initiative

D. Controlling behaviour

9. Which of these events are referring to the size of eve,n;r}(‘)’(‘ﬂ
A. Mega event B

B. Alternative event

C. Animator

D. Image maker

10. What type of event to help assert one’s social status or
membership in a community. () C 9)

A. Social

B. Emotional

C. Educational

D. Economic
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4 | 188010 | Il1B.Com(gen) [P.DURGA DEVI e W7 108 2l W70 s W M | Y S 2 I 7 A B A WP [ PG
5 [ 188011 | I18.Com(gen) |P.SUKANYA il 72 WA i [ W 2 2 8 W A A R R A R A R B R A
6 | 188012 [1IB.Com(gen) [A.MEGHANA 2 W A A A AR A A R A PR T A RE A B WA R R
7 | 188013 | 111B.Com(gen) [A.MEENA A 7 A AR A P2 B R B A A A R A 2 T E VA VA A B
8 | 188014 |IIIB.Com(gen) [B.SWAPNA i b el e iR 1 | [ B B A A A A L A R B P T
9 | 188016 | IIIB.Com(gen) [CH.ANITHA Zlaoc iAo | Jlas] o] il | 2] iod 2] 2 &l Ze| £
10 | 188017 [ 11B.Com(gen) |D.DEVI WA AR A AP AR AV A A A EAr A d Al W VE B
11 | 188019 | IlIB.Com(gen) |K.DURGA BHAVANI v 72N V0 R vl 72 7 W I (723 7 2 A Il B vl Wil | 2
12 | 188020 | 1iiB.Com(gen) [K.AMULYA vl BV WA 2 W B A B A N W A WA T A S i R e W al A A
13 | 188022 | 111B.Com(gen) |K.MANGA RANI 2 W 2 Al Ul W2 78 IR P W 720 728 [ I ) 0 B 2 P
14 | 188024 | I11B.Com(gen) |M.ANUSHA DEVI v B Bl A A I WA B ] I a0 N il 74 I T W il B i
15 | 188025 | I1IB.Com(gen) |[M.RAMYA KRISHNA v W2 W20 W) e V73 (R0 B W W 2 7 B W ) Il I B B I
16 | 188026 | lIIB.Com(gen) [N.RESHMA A AP PR AT A AN AR A A A A A AR I EATA R
17 | 188033 | 11IB.Com{gen) |P.USHA RANI ol ol /lo|/lal/la]l 2lo] 2l £ o] 2lal 2]la )
18 | 188036 | I11B.Com(gen) [R DEVI PRASANNA R R A AN S T EA RS RS T A WA Wd W B s T B,
19 | 188038 | 1lIB.Com(gen) |S.JYOTHI it A b o 57 0 et )y A o A 0 et i) 1 1 157
20 | 188040 | lIB.Com(gen) |V.NAGAVARAWAKSHMI |~ | /12 s V Nz lz 2 121212 17121 1 12172171,/
21 | 188042 | liiB.Com(gen) |CSAIDURGABHAVANI | # | A /1 /7172121 /21 721717171 7T /1 71 72T 71 7 7|7
22 | 188044 | 111B.Com(gen) |D.DIVYA TEJA zolze sl e lpeb 2 alié BEL s b2l A el [
23 | 188045 | 1IB.Com(gen) |G.SAI PRASANNA LoL L2 oAl 2 LN ZE L 2V 2 2l 222 2 2T
24 | 188046 | II1B.Com(gen) |J.DURGA . Aol 2o o Al Alal 2l el Abad #lal-fel a2 T el 7
25 | 188047 | 1118.Com(gen) |M.GAYATRI DEVI A5 0 o VA B A WA bl Y A sl WA D AR A A AP E WA A A A I
26 | 188049 | IIB.Com(gen) [P.ANITHA AR L AW E A A AR A AN i A WA A S B
27 | 188050 | I11B.Com(gen) |P.KEERTHISRI v | B B B | A B A A D A AV a A S T P P A A S
28 | 188052 [ 111B.Com(gen) [N.KAVITHA 1| WA A 7 W2 P78 8 4 WP WA IR WA WA R A A A P
29 | 188055 | 1118.Com(gen) [P.RADHA v o 74 YA 78 VAl 78 2 P8 0 Bl I Bl A Al AR s P B
30 | 188056 | I11B.Com(gen) |D.RANI Va7 WA WA W A 7 A 4 A R i WA P P A 2 2 B )
31 | 188057 | 111B.Com(gen) [P.SWARNA DEEPIKA 2 i b A W WA [ (A Wl B 7| It 7 [z 7l ) B8 74 7 7l (59
32 | 188058 | 11B.Com{gen) [T.NAVYA il A0 17 4 b 1o 2 [l ol ol Pl Il 4 B 2 28 A B ol WA T P
33 | 188059 [II1B.Com(gen) [T.S.U.N.SUSMITHA 8 by B S B 48 W SN (40 o) 1Y [l s U ) Sl 7 B v Il Bl W s
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VALUE ADDED COURSE ON EVENT MANAGEMENT

III B.Com (GENERAL) 2020-2021

ATTENDANCE SHEET
S.NO| ROLL CLASS NAME OF STUDENT SIGNATURE OF
NO THE STUDENT
1 188001 | IIIB.COM (general) | A.ROSHINI A Roshing
2 188005 | IIIB.COM (general) | D.TIRUMALA 0. Tinyenale oL
3 188008 | IIIB.COM (general) | N.PADMASIVANI N P fmasivanl -
4 188010 | IIIB.COM (general) | PDURGADEVI L. O gcidot
5 188011 | IIIB.COM (general) | PSUKANYA P <uldnn =
6 188012 | IIIB.COM (general) | A MEGHANA A -Megkapp |
7 188013 | IIIB.COM (general) | A.MEENA A Ml oney
8 188014 | IIIB.COM (general) | B.SWAPNA R cuafre
9 188016 | ITIB.COM (general) | CH.ANITHA CL . e 1fha,
10 188017 | IIIB.COM (general) | D.DEVI D, Dev
11 | 188019 |IIIB.COM (general) | K.DURGABHAVANI K. Durga 8lLovers
12 | 188020 |[IIIB.COM (general) | K.AMULYA K.AnulYo.
13 | 188022 |IIB.COM (general) | KMANGA RANI i Manaa Ran &
14 1188024 |IIIB.COM (general) | M.ANUSHA DEVI MAMIS ko Oevi
15 | 188025 |[IIIB.COM(general) | M.RAMYAKRISHNA M. Romuak ns
16 188026 |[IIIB.COM (general) | N.RESHMA u. pecllia
17 188033 |[IIIB.COM (general) | PUSHA RANI B tidio Bowd
18 188036 | IIIB.COM (general) | PDEVI PRASANNA fb.De,v} PYaesnnne -
19 188038 | IIIB.COM (general) | S.JYOTHI < [ MHoth
20  [188040 |IIIB.COM (general) | V.N.VARALAKSHMI VN Vayeloke hrns
21 188042 | IIIB.COM (general) | CH.DURGABHAVANI .
22 | 188044 |IIIB.COM (general) | D.DIVYA TEJA Do Dl Lo
23 188045 | IIIB.COM (general) | G.SAI PRASANNA G- Sl prashwaa &
24 | 188046 |IIIB.COM (general) | .DURGA T Cnaa..
25 | 188047 |[IIIB.COM (general) | M.GAYATRI DEVI M- cnetorele o,
26 | 188049 |IIIB.COM (general) | PANITHA 12 At
27 | 188050 |IIIB.COM (general) | PKEERTHI SRI D . Kendhs Sris
28 188052 | IIIB.COM (general) | N.KAVITHA A KAviTHA
29 188055 | IIIB.COM (general) | PRADHA £ Balln -
30 | 188056 |IIIB.COM (general) | D.RANI D ., e
31 188057 | IIIB.COM (general) | PSWARNA DEEPIKA P, Sotun Daspiia
32 188058 | IIIB.COM (general) | TNAVYA T oo .
33 | 188059 [IIIB.COM (general) | T.S.U.N SUSMITA T Caldh]s Sl

SIGNATURE OF THE COORDINATOR

SIGNATURE OF THE HOD

Hl ==




SIRC R REDDY COLLEGE FOR WOMEN

(Estd : 1987)
Affiliated to ADIKAVI NANNAYA UNIVERSITY, Rajamahendravaram
Vatluru, Eluru - 534007

DEPARTMENT OF COMMERCE
Certificate of Participation

This is to certify that Miss/Mrs B.Swapna Class III B.Com (G) Regd No. 185014
has successfully completed her training on Value Added Course * Event Management”
from 23-11-2020 to 13-03-2021 during the academic year 2020- 2021

/" A/ 9 (
1> o By o <%

Date Smt.Nirmala Smt.M.Durga Smt. P. SAILAJA
14* March 2021 Prog. Convener, #HOD, Dept. of Comumerce Principal
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, SIR C R REDDY COLLEGE FOR WOMEN

£ o AH (Estd : 1987)
. "‘ - Affiliated to ADIKAVI NANNAYA UNIVERSITY, Rajamahendravaram
. Vatluru, Eluru - 534007

DEPARTMENT OF COMMERCE
Certificate of Participation
This is to certify that Miss/Mrs . Meghana Class III B.Com (G) Regd No. 188012
has successfully completed her training on Value Added Course “Event Management”
from 23-11-2020 to 13-03-2021 during the academic year 2020- 2021

)= AN opntie i N t
, 11— :
Date Smt.Nirmala Smt.M.Durga Smt. P. SAILAJA
14" March 2021 Prog. Convener, HOD, Dept. of Commerce Principal
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FEEDBACK FORM

SIR C. R. REDDY COLLEGE FOR WOMEN

(Affiliated to Adikavi Nannaya University, Rajamahendravaram)

Vatluru(Post), Pedapadu Mandal, Weat Godavari dist (AP)
DEPARTMENT OF COMMERCE
FEEDBACK FORM
NAME OF THE PROGRAMMIE : Value added course on Event Management
Please the option you find most suitable

1) Do you think this Certificate is beneficial to you? ( )

)es/ No To some extent

2) Did the faculty explained the topics clearly using relevant examples? ( )

) /E{ellent Good Average Poor
3) Is the syllabus, e;mployment, entrepreneurship oriented? ( )
/E{Hen} : Good Average Poor
4) Did the fac'i.uvlty explained the topics using projectors, internet etc? ( )
!
_ /Eéllent Good Average Poor
I‘:3) How do you rate the programme on 5point scale? ( Please tick )

1 2 3 4 /5/

Additional and suggestions:

Efﬂlde“a,l (lD\roammw VQU ugelu] <te e
QJﬂ/OQI/\:é'R.

. L\—\/\_ﬂ_\
Sig;lélture o§ the Student




Value added Course

on
“EVENT MANAGEMENT”

Valedictory Function

Date: 12-03-2021.

NOTICE

This is to inform that Department of Commerce is going to conduct
an Valedictory function for value added course on “Event management” on 17-03-
2021 at 4.40 pm.

All staff and Students are requested to attend the function and make it a big

A

Princip \;\O&W i/\
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