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Learning Objectives 
 
 

Learning Objectives 
 
 

This course is designed to provide basic knowledge of Management. The 

objective of learning this program is to enable the students to study how toconduct the 

events with the help of principles of management and to enrich thepractical knowledge 

in Management. 

1. Programming events in such a way that operational information is transferred. 
 

2. Formatting the base of may routine activities in operational Management. 
 

3. Providing a basis for service assurance, reporting and service improve. 
 
 
 

Learning Outcomes 
 
 

After successful completion of this course, students are able to 
 

1. Understanding the field of event management. 
 

2. Comprehend opportunities and challenges of advertising sector. 
 

3. Prepare primary events. 
 

4. Understand applying of related skills of different events. 
 

5. Examine the scope for making different events conducting future events. 
 
 
 
 
 
 
 



                                         REPORT 

�™ Department of Commerce organized a value added course Course on �³�(�Y�H�Q�W 

�0�D�Q�D�J�H�P�H�Q�W�´ for Ill  B.com (general) students. 

�™ The objective of learning this programme to enable the students to study the 

management and to enrich the practical knowledge in Event management. 

�™ This program is conducted before the commencement of classes. 

�™ This course is conducted from 23-11-2020 to 13-03-2021 (40 hours) 

�™ The duration of the class is for one hour (8.30 a.m to 9.30 a.m). 

�™ 33 students participated in this value added course. 

�™ Course material was provided to every registered participant. 

�™ During the course 3 tests was conducted and evaluated. 

�™ Participation Certificates were issued to the participants 
 

       In this course 33 students from III B.Com(general) are participated. The resource person
for this course Smt.B.Nirmala and other faculty member Smt.K.Mary Ratna Kumari.
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SIR C.R.REDDY COLLEGE FOR WOMEN, ELURU 
(Affiliated to AdikaviNannaya University, Rajahmahendravaram)Vatluru Post), 

Pedapadu Mandal, West Godavari Dist (AP) 
 

INVITATION  

You are cordially  invited  to inaugurate  
 

VALUE  ADDED  COURSE  

on  
EVENT  MANAGEMENT  

 
Chief Guest :Sri Paladugu Sri Rangam Correspondent, 

Sir C R Reddy College for Women, Eluru 
 

Guest of honor :Smt P. Sailaja Principal, 
Sir C R Reddy College for Women, Eluru 

 
Programme Coordinator:  Smt B. Nirmala Lecturer, 

Sir C R Reddy College for Women, Eluru 

 
Date: 23-11-2020 Venue : Seminar Hall 

Time: 8.30 am to 9.30 am 

Organized by 

Department of Commerce 

SIR C.R. REDDY COLLEGE  FOR WOMEN,  ELURU. 



 



 



 



TIME  TABLE  
 

Syllabus Name of the 
Lecturer 

Month Working Days Hours 

 
 

UNIT-1 

K. Mary Ratna 
   

Kumari NOVEMBER 23,25,27,28,&30 05 

B.NIRMALA  DECEMBER 
16,18,19,21,23,24,&26 07 

 

UNIT-II  

 
B.NIRMALA  

 
JANUARY 

 
18,20,22,23,25&27 

 
06 

K. Mary Ratna    

Kumari FEBRUARY 
5,6,8,10,12,13&15 07 

 

UNIT-III  

 

K.Mary Ratna 
Kumari 

 
 

FEBRUARY 

 
 

17,19,20 

 

03 

B.NIRMALA  FEBRUARY 
22,24 02 

 Practical Hours February 

March 

26 & 27 
 
1,3,5,6,8,10,12,&13 

02 
 

08 

   Theory Hours 30 
   Practical Hours 10 
   Total 40 

 

 

SIGNATURE 



Course Structure 

Curriculum for Value Added Course 

On 

�³�(�Y�H�Q�W���0�D�Q�D�J�H�P�H�Q�W�´ 

Eligibility: III B.Com (general) Students 

Medium: English 

Duration: 40 days ( 23- 11- 2020 to 13 - 03�±2021) 

Time: 8.30 pm to 9.30 am 
 
 
 

S.No Topic Hours 

1 Concept of Events 2 

2 Types of Events 2 

3 Corporate Hospitality 2 

4 Business and Government Meets 2 

5 Corporate Event Packages 2 

6 H.R Management 2 

7 Types of Outdoor Events 2 

8 Logistics 2 

9 Risk Management 2 

10 Health and safety Marketing 2 

11 Celebrity Events 2 

12 National Festivals 2 

13 Liasion with Agents 2 

14 Contract Negotiations 2 

15 Liasion with government Departments 2 

Total Theory/Lecture Hours 30 Hrs 

Total Practical Hours 10 Hrs 

Total Hours 40 Hrs 



SYLLABUS 

EVENT MANAGEMENT  

Course code : 05 
 
 
 
 

Duration 
Credits 

: 40 hrs 
: 4 

Teaching Hours :30 hrs 
Practical Hours : 10 hrs 

 
UNIT  �± I  

 
EVENT CONCEPT 

 
10 Hours 

Corporate Events and Customers need's - Types of Events - Corporate 

Hospitality - Exhibition - Trade Fairs - Conferences - Business and Government 

Meets - Corporate Event Packages - Menu Selection - Customization. 

 
UNIT  - II  OUTDOOR EVENTS. 10 Hours 

Logistics - Types of Outdoor Events - Risk Management - Health and 

safety Marketing and Sponsorship, HR Management, Programming and 

Entertainment. 

 
UNIT  - III  CELEBRITY  EVENTS. 10 Hours 

Launches, Fashion shows, National Festivals and High Profile Charity 

Events - Liasion with Agents, Contract Negotiations, Client Briefings, Celebrity 

Wish list and Expectations - Liasioning with Government Departments. 



Study Material  
 
 

UNIT �± I  

EVENT CONCEPT 

 
Introduction  

Events are happenings, often used to suggest that what happened was on an unusual 

scale, Memorable etc. Most of us participated in events but managing the events are the 

difficult task to achieve its objective. Event management involves planning, organizing and 

execution of live events, which could include a brand/products launch, an exhibition, a concert 

or even a conference. It is basically an extended form of advertisement, though more 

interactive. As a separate industry it is projected to grow at 30 % per annum. 

 
The historical development of events 

 
 

Events, in the form of organised acts and performances, have their origins in ancient 

history. Events and festivals are well documented in the historical period before the fall of 

the Western Roman Empire (ad 476). They have an important function within society, 

providing participants with the opportunity to assert their identities and to share rituals and 

celebrations with other people. Traditionally, special religious holy days have been 

celebrated, for example, Christmas and Easter. Sovereign rulers and other leaders have often 

organised events as a way of controlling the public, as was especially the case in the 

seventeenth and eight-tenth centuries. 

In modern society, it may be argued that traditional religious and national 

festivals are no longer viewed as the key focus for community celebrations. Modern western 

society instead tends to create events which celebrate individual milestones, anniversaries 

and achievements. Birthday parties, wedding celebrations and house warming parties are all 



ways in which we get together. These days, events are considered to make a key contribution 

to the cultural and economic development of the countries that hold them. Events can have a 

major impact on the development of cultural tourism in the host communities. A festival can 

be defined as a gathering of a community or an event which is centered on some theme and 

held annually or less frequently for a limited period of time. Historical and cultural themes 

are now often used to develop annual events to attract visitors and create cultural images in 

the host cities by holding festivals in community settings. Increasingly, larger events and 

festivals are not specifically designed to address the social and cultural needs of any on 

particular group but instead are often developed because of the economic benefits they will 

hopefully bring, primarily through tourism. Such festivals attract increasing numbers of 

local, regional and international visitors and thus may help to develop links with the global 

community. 

Festivals and celebrations in local communities have generally been accepted an 

recognised as making an important contribution to society. These local festivals create 

entertainment for residents and visitors, but also contribute to a sense of community, 

building bridges between diverse community groups and giving them an opportunity to 

come together and celebrate their history and the place 

 
Event Management involves studying the intricacies of the brand, identifying the 

target audience, devising the event concept, planning the logistics and coordinating the 

technical aspects before actually executing the modalities of the proposed event. Event 

management as a subject has attracted considerable attention of several public relation 

professionals, due to its being a powerful tool for communicating to the target publics. 

Undoubtedly, events offer a direct and quick exposure to the intended audiences. Today, 

special events are an important activity as the event reach out to several people and peculiarly 

satisfy the desire of most of the people to participate in the event, who have quite a few 

objectives to obtain like the special benefits offered to the visitors, to enjoy some 

entertainment, to gather some stimulation, to socialize, and also to become more 

knowledgeable on subjects, etc. To organizers also it is a specially created for unto share 



information, showcase achievements and products, and even to express gratitude to the 

�S�X�E�O�L�F�¶�V for their supports. 

 
Variety  of Events 

Pj  Band contests 

Pj  Sporting Competitions, Tournaments and displays 

Pj  Carnivals 

Pj  Art displays 

Pj  Festivals 

Pj  Firework displays 

Pj  Training days 

Pj  Environmental days 

Pj  Fetes 

Pj  War games 

Pj  Civic galas 

Pj  Air  displays 

Pj  Celebrity appearances 

Pj  Highland games 

Pj  Agricultural shows 

Pj  Sponsored walks 

Pj  Open days 

Pj  Dog shows 

Pj  Garden displays 

Pj  Round-the-world races 

Pj  Pageants 

Pj  Open days 



Pj  Theatrical performances 

Pj  Caravan rallies 

Pj  Nature tours 

Pj  Boat trips 

Pj  Motoring rallies 

Pj  Historic tours 

Pj  Royal tournaments 

Pj  Museum displays 

Pj  Street parties 

Pj  Careers exhibitions 

Pj  Garden parties 

Pj  Music festivals 

Pj  Car boot sales 

Pj  Marathons 

Pj  Parades 

Pj  Educational seminars 

Pj  Town shows 
 
 

Classification of Events 

The event industry segment can be divided in to several key sub segments that include 

corporate events, competitions and decorations, cultural events, sports events, festivals and 

celebrations, personal and social events. Classification of events can be done on the basis of 

size and type as shown in the following selections : 

Mega events 

Regional events 

Major events 



Sporting 

Entertainment Arts and culture 

Commercial marketing and Promotional Events 

Gutting and exhibition 

Festivals 

Family 

Fundraising 

Miscellaneous events 
 
 

Aspects of event management 
 
 

Planning, organizing and hosting an event can be a very complex process, requiring event 

managers to control all the creative, technical and logistical elements. Here are some of the 

duties and actions they must undertake for successful event management: 

�‡ Coming up with a workable concept for the the event 

�‡ Getting insurance 

�‡ Selecting and booking a venue 

�‡ Designing the floor plan for booths and other facilities 

�‡ Complying with health and safety standards 

�‡ Contacting and negotiating service rates with various vendors 

�‡ Inviting speakers and entertainers 

�‡ Arranging transportation and accommodation for guests 
 
 

Corporate Hospitality  

Corporate Hospitality is defined as any entertainment event organized by a 

company for its staff or clients or stakeholders, in such a way that complete expenses are borne 

by the company itself. It is aimed at strengthening relationships with clients, motivating the 

staff and gaining confidence of stakeholders. Events maybe Horse races, Tour packages, 

Concerts, Rugby matches etc. 



Companies which provide corporate hospitality are also sometimes called as Corporate 

Event Planners. Corporate hospitality has good appeal and is generally aimed at certain 

individuals rather than a company. 

 
Successful Exhibition  Planning 

Planning a successful exhibition can be overwhelming and exhausting. Given the 

many things you need to consider, the entire process of exhibition planning should, ideally, 

begin months before the event. Exhibitions provide a unique marketing opportunity for 

companies because these in-person events offer the opportunity to attract passing visitors while 

simultaneously reaching large segments of their target audience. People attend exhibitions 

because they think these shows have something of value, and so the event must be a massive 

success. 

 
How to Plan an Exhibition  

If  you're working on an upcoming trade show or an art exhibition, you can ensure that 

your exhibition is a success with careful planning and execution. From choosing the right 

venue to designing your booth to promoting your presence at the event, exhibition planning can 

be daunting, but the benefits of a successful and memorable event far outweigh the costs. 

 
Planning a Trade Show Exhibition  

Trade show exhibitions are crucial for companies since they present an opportunity to 

reach a new market and gain an edge over competitors. If you want to plan a successful trade 

show exhibition, ensure you: 

Offer your guests sign-up incentives 

Ensure you have unique branding 

Find out which of your competitors will  be present at the exhibition 

Create attainable goals that you want to achieve from the event 

Develop a strong visual concept for your exhibition stand 

Decide which of your products you would like to showcase 



Make sure your staff are familiar with the products 
 
 
 

Planning an Art  Exhibition  

An exhibition is more than just a display of artworks; it's an opportunity to share a 

specific message or point of view with the world. In order to create a successful exhibition, it's 

important to have a strong concept that ties all of the pieces together. 

The concept should be something that will engage audiences and make them want to see 

the exhibition. Next, you need to choose an event space that is appropriate for the type of 

exhibition you are planning. From the perspective of venue management, it should be large 

enough to accommodate the number of works on display, and it should also have good lighting 

and ventilation. Finally, you need to market the exhibition effectively. You should create eye- 

catching posters and flyers, and promote the exhibition through social media and other 

channels. 

Corporate Event Packages 

Planning an event can be tedious, corporate events are even more stressful than your 

average event. A corporate event of the large-scale has to be planned carefully, many things 

could possibly go wrong that may ruin the event. Every tiny detail has to be addressed for a 

successful corporate event. A corporate event requires a proper planning and execution by the 

professionals. Hiring a corporate event planner can make your event a spectacular one. 

Looking forward to corporate event planner in Bangalore? You can now hire best corporate 

event planner without much hassle. The professionals do take care of all from planning the 

venue, catering and much more. With the help of corporate planners in your c�L�W�\���� �\�R�X�� �G�R�Q�Æ�W 

have to worry about anything. Get to know the corporate event organizers price given below. 



UNIT - II  

OUTDOOR EVENTS 

 
Outdoor event means an event held at a location gen- early without a permanent 

structure and may include organized sports games, home tours, auctions, picnics, concerts, art 

shows, fairs, or any similar, �L�Q�I�U�H�T�X�H�Q�W�����V�K�R�U�W�í�W�H�U�P event. 

 
Different  Types of Event Management 

a. The speaker welcomes viewers to their channel, Envision Lotus. 

b. They introduce themselves as Obrara, an event manager. 

c. The video discusses the three main types of events: public, private, and corporate. 

d. Private events include weddings, anniversaries, baby showers, etc., with no work 

relationship involved. 

e. Business events promote a business and can include product launches or conferences. 

f. Public events involve ordinary people and can range from concerts to sporting events to 

festivals like Holi or Kumbha Mela in India. 

g. Understanding these categories is important for understanding the event industry. 

h. Viewers are encouraged to follow the channel for more information on events in English and 

Hindi. 

i. Social media links are provided in the description box below the video. 

j. Viewers are asked to like, share and subscribe to the channel for future updates on new 

videos. 

 
H.R MANAGEMENT  

Human resources management in event and conference planning is an important 

team that both protects the company legally and supports the hiring and management of staff 

members. The HR department ensures safety steps are taken, hours are regulated, physical 

limitations are considered, and staffing needs are met. 



Event Risk Management 

Risk management is an active effort to reduce and eliminate risks associated with an 

event, and to take steps to prepare in case those risks occur. For events, risks can include 

equipment/tech failure, medical emergencies, security incidents, crowd management issues, 

and more. 

What is a risk assessment for an event? 

A risk assessment for an event is the act of identifying potential hazards and risks 

that could occur at some point during the event process. It is a dedicated effort focused on 

potential risks to enable planners to better prepare. 

There are four significant classifications of event risk based on the risk: Opportunity 

Risk, Risk of Uncertainty, Risk of Hazards, and Operational Risk. Such risks arise due to 

internal system breakdown, technical issues, external factors, managerial problems, human 

errors or information gap. 

 
Logistics in Events 

Logistics is a fundamental element for the success of an event. It is responsible for 

providing support throughout its preparation and during its execution. He intervenes in 

different stages of the development and planning of the event so that everything works like a 

gear. In this article we will talk about the importance of logistics in events. When we refer to 

event logistics, we are referring to a specialty that encompasses everything from storage to 

material preparation and efficient transportation of both people and goods. All this, to achieve 

the success of the event. In this sense, there are certain things that must be considered. We 

analyze some of them. 

One of the main areas of application of logistics has to do with storage spaces. In a 

sector such as events, in which large amounts of materials are handled, it is necessary to have 

an organized warehouse where an exhaustive control of the stock can be had. It is very 

important to know the traceability of all materials, which includes, not only its availability, but 

also a quality control of its state to know if it is necessary to take certain actions such as 

substitutions or repairs. 



The storage of goods of the event - event logistics 

Freight transport  

The transport of goods is one of the main tasks included in logistics. For the transport 

to be carried out properly, it is essential to carry out a good and detailed planning in which both 

the own production times and the times of the suppliers are considered, since this will avoid 

untimely delivery problems. 

Good logistics at events should be oriented towards optimizing transport, valuing those 

options with greater flexibility and that allow us a greater capacity to adapt to the continuous 

changes and unforeseen events that we face at events. In addition, you must bet on transport 

that can be ecological, such as hybrid and electric vehicles. 

Another important issue in logistics is the correct preparation of materials to prevent them 

from being damaged during transport. Just as necessary is the correct marking of the same to 

avoid confusion at the time of delivery and thus facilitate agility in assembly. 

Another aspect that must be considered regarding transport is the need to ensure ease in 

unloading materials, anticipating possible difficulties such as access and limited hours. 

For its correct operation, transport logistics needs a detailed schedule. This will allow 

knowing in detail what must be always done, as well as having a clear calculation of the times 

for each task and a clear vision of deadlines and tasks to be fulfilled. 

 
Transportation  of people 

This also implies planning to guarantee the availability of accommodation and the 

transport of the teams. When choosing accommodation for the staff, we must look at criteria 

such as proximity or good connection with the event space, to avoid unnecessary additional 

transport and greater comfort for the workers involved in the event. In addition, with a gesture 

such as the reduction of transport to the event space, we also contribute to a reduction in our 

carbon footprint. 

Regarding transport for the team, we will always bet on less polluting transport such as 

public transport (train, for example) and in the case of having to use vehicles, ecological 

alternatives (electric or hybrid) will be chosen. 



In accordance with the event logistics to be adequate, planning, monitoring, evaluation 

and control of compliance with the objectives of each particular event is necessary. This is 

what will allow identifying the steps to follow, as well as paying attention and correcting 

possible deviations that may occur in the future. 



UNIT �± III  

CELEBRITY  EVENTS 

 
Launches 

Product launch management is the process of coordinating all strategic efforts needed 

for a successful market release. Product launch strategies differ by company and industry, but 

some of the common components include: 

Building the marketing, advertising, and PR campaigns to support the launch. 

Creating sales collateral for the product. 

Training sales reps and customer success agents. 

Timing the release to capitalize on external factors that might bolster attention and interest in 

the product launch. (For example, industry events, the holiday season, etc.). 

 
Product Launch Management 

In most larger organizations, product marketing will  lead the product launch effort. 

So, the product marketing team needs to work closely with the product manager to 

coordinate the details. Since many of the supporting tasks in a product launch typically falls 

under product marketing. Often, the product marketing manager plays a key role in product 

launch management. 

..In many smaller companies, the product team will own responsibility for product launch 

management. 

...However, many teams across the company also share responsibility for making a product 

launch successful. In this sense, the product launch management team can consist of a wide 

range of players, including 

.As the launch nears, the stakeholder overseeing �W�K�H�� �O�D�X�Q�F�K�Æ�V�� �Fhecklist meets with 

representatives from these teams. The product launch leader keeps everyone on schedule, and 

each member knows their role in supporting a successful market release. 



Contract Negotiations 

Contract negotiation is the process of coming to an agreement on a set of legally 

binding terms (here, we'll focus on negotiation between two companies). When two companies 

negotiate, both parties seek to obtain favorable terms and minimize financial, legal and 

operational risk. 

Liasion Contact 

The point of contact at enterprises during major events, such as emergency situations or 

leadership changes, like the appointment of a new CEO. They are also the primary people who 

communicate information about these events for promotional and brand perception purposes. 

Although liaisons are characteristic of the French language, they do not occur under 

every circumstance in which a word ending in an unpronounced consonant is followed by a 

word beginning with a vowel sound. There are, in fact, three types of liaison: obligator, 

facultative, and inter dite. 

 
Budgeting 

�7�K�H�� �E�X�G�J�H�W�L�Q�J�� �I�R�U�� �I�D�V�K�L�R�Q�� �V�K�R�Z�� �L�V�� �E�D�V�H�G�� �R�Q�� �W�K�H�� �S�U�H�Y�L�R�X�V�� �\�H�D�U�Æ�V�� �H�[�S�H�Q�V�H�V���� �Q�H�Z 

commitments by the management, and creative ideas that develop later. The budget is prepared 

one year in advance for a six-month period. It is always advisable to have a checklist of 

expense items to make the budget more realistic. If the response to the show is favourable, 

�V�R�P�H�W�L�P�H�V���Ä�M�X�V�W-in-�F�D�V�H�Æ���V�K�R�Z�V���D�U�H���S�O�D�Q�Q�H�G���G�X�H���W�R���S�R�W�H�Q�W�L�D�O���W�L�P�H���F�R�Q�V�W�U�D�L�Q�W�V���L�Q���S�U�H�S�D�U�L�Q�J���W�K�H 

proposed shows, leading to an upward revision of the budget. The major expenses for any 

fashion show are the payment to models, venue and the digital audio and video setups. The 

other expenses include those related to advertising, photographers etc. Sometimes, outside 

sponsors may be willing to pay some expenses as part of their company promotions. To reduce 

the expenses of a fashion show, sponsorship from companies related to the fashion industry is 

advisable. 



Selection of the Location 

The selection of the location and venue is a very important factor to be considered 

while preparing for fashion shows. The location should be a familiar one with easy access from 

various city locations. It may be an indoor or outdoor event depending on the season, climate, 

appropriateness to the design collection etc. Outdoor shows are encouraged during the summer 

or non-rainy seasons, whereas indoors are recommended during the winter or rainy seasons. 

Similarly, if the collection is related to lingerie wear or beachwear, then the show can be 

conducted at a beach resort. 

 
Fashion Show 

A fashion show may be carried out within a store or outside of the store. Both locations 

have their own merits and demerits. In-store fashion shows are conducted inside the store, 

bringing customers closer to the merchandise, and consequently, they have a better view of the 

clothes and sometimes can touch and feel them. Customers can make immediate purchases if 

they like the items. However, this may require additional salespeople on that particular day to 

handle the expected influx of customers. Additionally, in-store shows may disrupt the sales of 

other departments, if proper space is not provided. Conducting a fashion show in the evening 

can be advantageous for a specialty store as it would not disturb �W�K�H�� �G�D�\�Æ�V sales and is 

convenient for customers who work during the day. 

Out-of-the-store fashion shows are held in hotel ballrooms, auditoriums, theatres, 

country clubs etc. The size of the space for the fashion show depends on the expected 

audience. The selection of the location should be done carefully, considering facilities like 

lighting, a green room for changing clothes and doing makeup for the participating models etc. 

It is essential to create a walkway or ramp so that viewers can see the fashion clearly, although 

this can be expensive. 

 
Factors of the Shows 

The following factors are considered as fashions shows : 



1. Timing of the Show 

The timing is another crucial factor in attracting a good audience. It includes the 

month of the year, the week of the month, the day of the week and the time of the day which 

should be considered thoughtfully for all the fashion shows. 

The decision to choose the best time of the year should correspond with the arrival 

of new merchandise in the store. The show should be arranged well in advance before the 

customers make their purchases somewhere else. Normally, fashion shows are conducted based 

on seasons like fall/winter, summer/autumn, or on special events and festivals like back-to- 

school, Christmas, New Year, Easter etc. 

The timing of day for the show may depend on the target customers. For example, for 

working professionals, the show may be scheduled after work hours, whereas for non-working 

mothers, it may be set before 2:00 pm. A designer show may be scheduled for late morning, 

followed by a luncheon. Special fashion shows, those accompanied with a trade fair and 

exhibition, may be conducted in the evening by 8:00 pm. 

 
2. Selection of Models 

Models are the individuals who wear the fashion merchandise presented to the 

audience. Appropriate selection of models is necessary for the success of a fashion show. The 

attributes of a model, such as walking style, hand placement, posture, attitudes, complexion, 

expression of the face, and hairstyle, should be suitable for the particular style or design of the 

merchandise. Other attributes like self-confidence and a positive attitude should also be 

evaluated before selecting a model. Models should be able to wear clothes from the inventory 

and fit into more than one size. They should take care of the clothes by keeping them clean, 

neat, and properly protected from any damage. 

3. Design Collections 

The collections which are going to be presented in the fashion show should be checked 

well in advance for missing looks, defects, workmanship etc. The selected size should fit most 

of the models. A list of the merchandise should be made, and the selected one should appeal to 

the show audience. This list may be used to prepare the commentary for the show. 



4. Selection of the Set or Stage Design 

The stage design should be made according to the theme of the fashion show. It 

should be attractive and should not subdue the merchandise being shown. The considerations 

for lighting, such as the type, level, place and colour, are also very important. Too much 

lighting can create glare, while dull lighting might lead to poor visibility. The backdrop of the 

stage may be displayed with the name(s) of the store or designer or sponsors. 

 
5. Selection of Music 

Music plays a psychological role in the mind of the audience at the show. It may 

evoke emotions and help establish a connection between the customers and the merchandise. 

The selected music should be familiar so that customers can identify with it and feel a part of 

the event. The sound should also be mild enough to not disrupt the commentary of the 

customers. The selection of rhythm may depend on the design collection or theme of the show. 

If the merchandise collection is classical, classical music can be used, while for the latest 

fashion, western music may be more suitable. Special music can be sourced from various 

collections, and sometimes a new tape is prepared specifically for the fashion show. 

6. Preparation of Commentary 

Commentary for a fashion show is necessary for various reasons, but its main 

purpose is to inform the audience about the details of the merchandise being shown. The 

commentary should begin with a welcome note and an introduction to the theme of the show, 

generating anticipation and enthusiasm among the audience. When describing each costume, it 

should highlight the relation of the costume to the theme and attractively point out the features 

of the merchandise. The commentary captures the attention of the audience, allowing them to 

concentrate more on the displayed merchandise. 

7. Other Factors 

There are some other factors to consider while organising a fashion show, which 

include seating arrangements for the audience; photography; invitations to regular customers, 

industry professionals etc; booking of seats in advance; security; and hospitality. 



 

VALUE  ADDED COURSE 

ON 

�³�(�9�(�1�7 �0�$�1�$�*�(�0�(�1�7�´ 

Paper presentation 
 
 

Question Paper for Exam -1 

(Key of the exam) 

(Valued Answer Scripts) 
 
 

 
Question Paper for Exam -2 

(Key of the exam) 

(Valued Answer Scripts) 
 
 

 
Question Paper for Exam -3 

(Key of the exam) 

(Valued Answer Scripts) 



 



TEST �± 1 - QUESTION PAPER 
 

DATE:  24-12-2020 
 

1. Events can be classified on the basis of their ? 

A. Size , type and context 
B. Location 
C. Budget 
D. Chief guest 

 
2. Event management is consider one of the strategic ? 

A. Entertainment sector 
B. Message deliver 
C. Marketing and communication tool 
D. Fun factor 

 
3. Notifying local residents and businesses of traffic plans is a part of ? 

A. Traffic management 
B. Venue management 
C. Audience management 
D. Stake �K�R�O�G�H�U�Æ�V management 

 
4. Who ensures that the team sticks to the budget of the event ? 

A. Event planner 
B. Event coordinator 
C. Event assistance 
D. None of the above 

 
5. Liaison agreement is ? 

A. Rules and regulations of the event 
B. Contract between the clients and agents 
C. Event plans and details 
D. List of activities 



6. Which among the following is not an event planning tool ? 
A. Maps 
B. Creative brief 
C. Models 
D. Run sheet 

 
7. What does Gantt chart illustrates ? 

A. Project schedule 
B. Media plan 
C. List of volunteers 
D. List of vendors 

 
8. Break even points Means ? 

A. Total revenues equals the total expenses 
B. Revenue is more than cost 
C. Revenue less than cost 
D. None of these 

 
9. Mishaps is an event ? 

A. Event planning 
B. Event insurance 
C. Liaison agreement 
D. Traffic management 

 
10. Which of the following is not a type of event impacts ? 
A. Social impact 
B. Economical impact 
C. Physical impact 
D. Environmental impact 
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TEST �± 2 - QUESTION PAPER 
 
 

DATE : 13-02-2021 
 
 

1. Full form of VR and AR is ? 

A. Visual reality, Augmented reality 

B. Virtual reality, Augmented reality 
C. Visible reality, Aerial reality 
D. None of these 

 
2. Which of these is not an event management company ? 
A.WOW Events 
B. Avian we 
C. Wiz craft 
D. 360 Degrees 

 
3. Most important skill for Event industry ? 
E. Organizational skills 
F. Management skills 
G. Marketing skills 
H. All  of these 

 
4. What do you mean by �³�I�U�H�L�J�K�W�´�" 

A. Venue 
B. Decoration 
C. Bulk transportation 
D. None of the above 

5. Event marketing is ? 
A. A Good 
B. Tangible 
C. A service 
D. A Product 



6. What is the major role of account planner ? 

A. Analyzing feedback 
B. creating long term relationship with the client 
C. Planning the event 
D. None of the above 

 
7. The information that event proposals should include ? 
A. Description of the event 
B. The proposed event budget 
C. Venue and facilities offered 
D. All  of these 

 
8. Which department handles seating, directions and refreshments ? 
A. Venue department 
B. Hospitality department 
C. Program department 
D. Equipment department 

 
9. The first area of expertise before becoming a special event consultantis ? 
A. Food and beverage 
B. Catering sales 
C. Conventions services manager 
D. Marketing sales 

 
10. Convention center events are usually booked at least ? 
A. 18 months in advance 
B. 24months in advance 
C. 36 months in advance 
D. 5 years in advance 
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TEST �± 3 
 

QUESTION PAPER 
 

DATE:  03-03-2021 
 
 

1. What is the second stage in the event planning process ? 
a. Planning 
b. Research 
c. Design 
d. Evaluation 

 
2. Inspiring the staff is a good reflection of which type of skill ? 
a. Negotiating 
b. Leadership 
c. Project management 
d. Budgeting 

 
3. Which of the following is the most popular type of event site used ? 

a. Hotel 
b. Convention Centre 
c. Banquet hall 
d. Club 

 
4. Sample of private event expect ? 
a. Wedding 
b. Trade show 
c. Birthday event 
d. Kitty parties 

 
5. What kind of manager spends nearly half of their time for networking ? 
A. Average manager 
B. Success full  manager 
C. Effective manager 
D. Deficient manager 



6. Caps, T-shirts, items of appears are some examples of ? 

A. Promotional products 

B. Merchandising items 

C. Both A and D 

D. None of the above 
 

 
7. Which of the following is not a part of On -Site stage ? 

a. Register delegates and run �Ä�K�H�O�S �G�H�V�N�Æ 
b. Manage any off -site functions 
c. Reconcile all revenue and invoices 
d. Assign staff registration , meeting rooms 

 
8. When someone takes changes of the event and motivates the people tomove forward to 
success, they are �V�K�R�Z�L�Q�J�«�� 
A. Dictatorship 
B. Discipline 
C. Initiative 
D. Controlling behavior 

 
9. Which of these events are referring to the size of event ? 

A. Mega event 
B. Alternative event 
C. Animator 
D. Image maker 

 
 

10. What type of event to help assert �R�Q�H�Æ�V social status or membership ina community ? 
A. Social 
B. Emotional 
C. Educational 
D. Economic 
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